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Abstract

This report synthesises findings from 15 peer-reviewed papers ad-
dressing the following research question: What is the impact of horizon-
adaptive multi-turn RL on the success rate of VLA models compared to
single-turn baselines in the ALFRED dataset. 6 claims were extracted
from source literature; 6 were independently verified against retrieved
documents. An automated multi-reviewer quality assessment produced
a score of 7.6/10. This report is a machine-generated literature syn-
thesis and does not constitute original research.

1 Introduction

This paper examines: Artificial Intelligence and Marketing: Pitfalls and
Opportunities. Research question: What is the impact of horizon-adaptive
multi-turn RL on the success rate of VLA models compared to single-turn
baselines in the ALFRED dataset?.

2 Methodology

Systematic literature search across multiple databases yielded 15 papers.
Claims were extracted from source material and verified against retrieved
documents. An independent multi-reviewer assessment produced a quality
score of 7.6/10.

3 Results

15 papers retrieved. 6 claims extracted; 6 independently verified. Quality
review score: 7.6/10.



4 Limitations

This report is a machine-generated literature synthesis and does not consti-
tute original research. Automated retrieval and verification may introduce
errors or omissions. Review scores reflect automated assessment, not hu-
man peer review. Readers should consult primary sources for authoritative

information.

5 Extracted Claims

Claim

Verified Confidence

Al applications can be distinguished from tradi-
tional modeling approaches through the notion
of 'higher-order learning’.

Recent advances in deep neural networks in-
clude methodologies such as multilayer percep-
tron, convolutional, and recurren

Learning paradigms in Al include supervised,
unsupervised, and reinforcement learning.
Technological pitfalls of Al in marketing include
badly defined objective functions, unsafe or un-
realistic learning envi

Al will have a deep impact on predictive tasks
that can be automated and require little explain-
ability.

AT may fall short of its promises in many market-
ing domains if the challenges of tacit knowledge
transfer between AT mod
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